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      SOUL TO SOUL WEEK 7 - Questions & Answers 

9th May 2022  

 

1. What are Value Diamonds? 

 

Value Diamonds are groupings of communications you want to share 

with your tribe. They show you how to magnetise your tribe through 

various actions and strategies. They are aligned to your tribe’s prayer, 

pain, problem, and solution. All communication must educate, entertain, 

empower, and engage. 

 

 

2. What are some examples of Value Diamonds? 

 

Some examples of Value Diamonds are: 

a. Inspiration: Motivational quotes and word quotes from other 

people that align with your brand. 

b. Tapping tips: Tapping tips in videos/reels under a minute long or 

carousel posts. 

c. Facts and figures: Science and psychology facts, ‘did you know’s, 

trivia, and clinical data-based posts 

d. Coaching hacks: NLP bite-sized hacks. 

e. Life stories: Testimonials and 1-minute-long video interviews. 

f. Mental health: Creating awareness and support with your posts. 

g. Clinical cases: Before and after results, live demonstrations. 

h. Seminar photos: Bite-sized content from your training sessions 

along with a picture of the seminar 
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3. What are the 4 Es of communication? 

 

The 4 Es of communicating are:  

a. Educate: Always educate people and provide value, even if it’s 

free. 

b. Empower: Uplift and empower the audience. Ask yourself, “What 

do I leave with them so they feel like something changed for the 

better?” 

c. Engage: Make it relatable. 

d. Entertain: Be authentic and focus on making it memorable. 

 

 

4. What are Dynamic Posts? 

 

These are posts that you put out with the sole purpose of creating 

dynamism with respect to your brand. It can include: 

A. Quotes: They can be your own quotes or quotes written by 

someone else. Make sure you credit the person whose quotes 

you’re using, don’t write on photographs, and only use quotes 

that fit your brand’s essence. Quotes can be in photo posts or 

video posts. 

B. Captions: A caption is a text that accompanies a social media post 

with an image, GIF, or video. The term is commonly used on 

Instagram. Writing captions follows the same principles that apply 

to writing e-mails and social media posts. 

C. Photographs 

D. Videos 

E. Live videos 
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F. Stories and Reels: Short 30-second to 1-minute videos available on 

nearly every social media platform.  

 

 

5. What are the four steps of writing a caption? 

 

The four steps of writing a caption are:  

• Centre: Plan and get clarity about what the post is about.  

• Compose: Get in the flow and let the words come through you. 

• Check: Check the caption against the five main premises. 

• Connect: Connect with the audience. 

 

Note that you need to use four different frames of mind for these four 

steps. 

 

 

6. What are some tips to connect with my audience through my captions? 

 

Some tips for connecting to your audience through your captions:  

• Write them as if you’re speaking to a dear friend. Don’t preach. 

• Be truthful and authentic. 

• Reply to comments. Actively engage with the audience. 

• Stay online for 15 minutes after launching the post to interact 

with the audience and observe their response. This time is 

important as your post is shown to the highest number of people 

just after being published which increases the chances for 

interaction. 
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7.  What are the five points to Check while writing a caption? 

 

While writing a caption, remember to ensure that: 

• It has a fabulous opening. 

• It’s relatable. 

• It ends on a high note. 

• It has proper spacing between the words and lines. 

• It’s focused on one angle and not too many things at once. 

 

 

8. What if I get a client that calls and wants to connect after a month? Do 

we do the intake and consult call again? 

 

Have a chat with them about their initial intake and consultation. Talk to 

them about it and ask if anything’s changed in the last month. You can 

ask them what prompted them to contact you now. You can also send 

them their original intake form in case they’re unable to find it or 

remember its contents properly. Wait for them to open up and speak 

and then, if needed, offer a mini consultation session. 

 

 

9. What if a client books the session for a month later? Should I start the 

process of intake, consultation, and payment now or after a month? 

 

I suggest you get the process started, book the slot, and take the 

payment unless they have something important or urgent going on at 

the moment. In that case, just book their slot and let them know about 

it. Also, tell them that you’ll contact them three days before their 

appointment to send them the intake form and do the consultation call. 

You can also take the payment at that time. 
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10.  Where is the Canva mood board saved in the Canva account? I opened 

it but don't know where it’s saved. 

 

As soon as you open the link to the mood board shared with you, a copy 

of it will get saved in the ‘Recent Designs’ section of your Canva account. 

You’ll find it there. 

 

 

11.  My mood board is varied. Though I love natural colours, I feel that my 

tribe needs more vibrant colours. How do I decide? 

 

You should go with the colours that resonate with your soul the most. 

That’s all that matters. 

 

 

12.  Do you get a ‘No Self-Harm’ contract signed by your clients if you feel 

they are suicidal? 

 

I cover it in the disclaimer section but I don’t have a separate ‘No Self-

Harm’ contract. This is because I can’t tell anyone not to harm 

themselves. If they really want to harm themselves, they will. But if you 

feel the need, you can include a clause like that.  
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