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SOUL TO SOUL WEEK 6 - Questions & Answers 

6th May 2022  

 

1. What are the five important points one needs to keep in mind while 

making a graphic for a quote for social media? 

 

While making a quote post for social media, make sure to:  

a. Give space and breathing room: This is an easy thing you can do to 

make your quotes look professional. It also makes the post look less 

busy and more aesthetic. 

b. Don’t crowd your lines and letters: Having your lines too close makes 

your quote hard to read. Some space between the letters makes 

them much easier to read. The trick is to have balance. You need to 

judge the right spacing for yourself but for quotes, I’d suggest a 1 to 

1.5 line spacing. 

c. They should have proper readability: Make sure your font style is 

easily readable. Ensure that the background is not too busy or full of 

contrasting and bright colours. That’ll make your message hard to 

read and it won’t be able to stand out. Go for a solid or gradient 

colour. If it’s a picture, make sure it is not too bright or busy. Don’t 

use outlines and drop shadows or any other effects for your font as 

this will make your quote look old-fashioned. 

d. Avoid typing too much text: Keep in mind that it is a quote and not an 

essay. Instead of one-word quotes, you can put a few more words, 

but keep it short. Take the essence of your quote and simplify it. You 

can add the rest of it in your caption. 
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e. Avoid bad font styles: Some fonts are just overused and clichéd. 

Some are now out of fashion/trend too. Steer away from them. Use 

plain or evergreen fonts or fonts that are in the trend.  

 

 

2. What is a mood board? Why is it important to have one? 

 

A mood board is an internal document. It is the external face of your 

communications strategy.  

 

It is something for you to have as a business owner in order to have 

crystal clarity on your brand personality - the colours, emotions, fonts, 

and textures of the brand (for example soft and flowing or hard-hitting 

and clear). Do note that it is an internal document that you keep for 

yourself and not an external document which is usually for your clients 

and other people. 

 

The best mood board will have your: 

 

 Colour palette  

 Fonts in the font sizes  

 Your headline tag 

 

Then once you are clear on your mood board whenever you make any 

graphics or brief another to complete your graphics you can follow the 

same guideline as per your mood board. 

 

Once you have a mood board the next step is to get feedback from your 

tribe as to what they feel when they see it. 
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3. What is a headline tag in a mood board? 

 

A headline tag is derived from your help statements.  

 

For example, ours is, 

 

“Transforming lives” 

 

Some other examples can be, 

 

“Building lasting love” 

“Creating better relationships” etc. 

 

 

4. I’m still struggling to tell my clients that I’ve decided to increase my 

charges, especially the existing clients. How should I approach this? 

 

For existing clients who are looking to purchase your next program, you 

can connect with them and do a check-in call. Here, you can start by 

having a casual conversation and taking feedback. After that, let them 

know that you’re learning new things that give quicker and more effective 

results and reviewing your business. Explain to them that since you 

haven’t increased your prices in a long time and your expenses and cost 

of living have gone up, you’ve decided it’s time to increase them. 

 

A few points to note: 

 Give them the exact date from when you’re increasing your prices. 

 You can offer your services as a package too, instead of session-by-

session. That gives your clients more options. You can offer them 

your old prices if they decide to purchase your services as a package. 

 You can offer them a complimentary session after they complete a 

particular number of sessions with you. 

http://www.vitalitylivingcollege.info/
http://www.vitalitylivingcollege.info/


 
 

 
Vitality Living College™ - Empowering Transformation. 
 ©2022 Rangana Rupavi Choudhuri, www.vitalitylivingcollege.info. All Rights Reserved. Do not share, copy, reproduce or sell any part 
of this document, it is known as theft, unless you have written permission from www.vitalitylivingcollege.info. All infringements will 
be prosecuted. 4 

 

You have to bargain in their world. Give them something of value so they 

have an easier time accepting your increased prices. Once they’ve done 

that and transitioned to your new prices, it’ll be easier next time. 

 

 

5. What are the 3 basic elements of creating a course? 

 

The three basic elements you should work on figuring out are:  

a. Outcome: It includes the result/benefit that your course will provide 

to those who complete it. This is done after going through the market 

research, proof of concept, and the Super Dooper checklist. For 

example, the outcome of the Soul to Soul Business & Marketing 

Program is to train healers, therapists, and coaches on how to have 

thriving businesses. 

b. Duration of the course: What the duration and style of your course 

will be. Style means deciding whether it’ll be,  

 a week-long course consisting of 5 continuous sessions every 

weekday,  

 a weekly course happening once a week,  

 a weekend course having 2 sessions every Saturday and 

Sunday, 

 or any other format. 

You will also need to decide whether your course will have a meetup, 

support, or question and answer sessions after the completion of the 

main course. If yes, you’ll have to decide the number of sessions and 

their timings and frequency. For example, the Soul to Soul Business & 

Marketing Program offers 12 weeks of main teaching and 12 months 

of weekly Q&A support. 

c. Support: For when the clients have doubts or want to share, you will 

also have to decide on a proper support platform where they can 

http://www.vitalitylivingcollege.info/
http://www.vitalitylivingcollege.info/


 
 

 
Vitality Living College™ - Empowering Transformation. 
 ©2022 Rangana Rupavi Choudhuri, www.vitalitylivingcollege.info. All Rights Reserved. Do not share, copy, reproduce or sell any part 
of this document, it is known as theft, unless you have written permission from www.vitalitylivingcollege.info. All infringements will 
be prosecuted. 5 

connect with you and possibly with other participants. For example, 

WhatsApp and/or Facebook groups. 

 

 

6. I have only started training recently but I’ve volunteered to be a 

counsellor for many years. Can I leverage that as experience? 

 

Yes, you can use and leverage that experience. Mention it while telling 

your story and talking about your life experiences. 

 

 

7. I have designed my course based on my personal experience with a 

client but haven’t done any market research. I am feeling nervous now. 

What can I do to have more assurance and confidence? 

 

First, reach out to your friendlies and explain what your course is about. 

Tell them you’re looking for 5 or 10 people with whom you can jump on a 

call and explain the course and get their feedback on it. As an incentive, 

tell them that when you launch it, you’ll give them a free spot. You can 

connect either with random people on Facebook or with your friendlies. 

 

On the call, just talk to them, ask open questions, understand, and listen. 

Ask them how they would feel about joining the course if you were to 

create it based on their pain/prayer? 

 

After doing market research, you go to the proof-of-concept stage. This is 

where you’ll run a free introduction to your course. Do a 45-minute group 

call for a new audience. At the end of it, tell them that you’re offering a 

complimentary discovery call to anyone who wants to get coaching from 

you and explore if your course is the right fit for them. If they agree, do a 

discovery call with them, give them pure value, and if you feel that they’re 

the right fit for you, show them your course and try to sell them on it.  
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If 50% of them say yes, your proof-of-concept is validated. If a lot more 

than 50% say yes, you can think about increasing the course price. If less 

than 50% say yes, your proof-of-concept isn’t there yet and may want to 

work on your course some more. 

 

 

8. How can I work with both people in a relationship, together? 

 

Begin by asking them whether they want to stay and do the sessions 

together. If both of them say yes, build a treatment plan where you work 

with both of them one-to-one as well as together in therapy. 

 

With couples, if they’re looking to repair their relationship and are having 

conflict, you can have 3 sessions: 

a. Session 1: Try to re-ignite their love for each other. Begin by asking,  

“What caused you to feel attracted to each other in the first place?” 

b. Session 2: In the next session, work on collapsing anchors and 

references in their relationships. 

c. Session 3: After that, work with one couple on their own, so that they 

can have a private space to really let out their thoughts, feelings, and 

emotions. Then do the same process with the other person. 

 

Do three sessions till they feel empty. Then, do the fourth session with 

them together where they can share their learnings and reflections and 

talk about where they’re at mentally. After that, do the last session where 

they can share their perspectives with each other. The final session will be 

about action planning. You can use EFT and NLP skills.  

 

With couples, most of your themes will be around: 

 Communication. 

 Managing conflict. 
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 Different perspectives/points of view. 

 Boundaries. 

 What’s negotiable and non-negotiable. 

 

 

9. Is it okay to have only one brand colour? 

 

Ideally, one should have 3 main brand colours. Having only one will 

greatly limit your creative and design possibilities.  
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