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SOUL TO SOUL WEEK 6 - Questions & Answers 

02nd May 2022  

 

1. What is My Soul’s Brand Personality? 

 

Our personalities are what make us likeable or annoying, inspiring or 

dull, magnetic or off-putting. The same goes for a brand. An effective 

brand personality puts a human face on your brand, making it relatable 

and unique in a crowded competitive landscape. 

 

A great soul’s brand personality includes: 

a. Five words or short sentences that describe your soul’s tribe. 

b. Five words or short sentences to describe your Soul’s Brand 

essence. 

c. Top 5 emotions your tribe wants to feel when they find your social 

media, website, e-mails, messages, and presentations. 

d. “I want people to feel (____) when they come to my social media, 

website, and group live calls.” It is the emotion that you want 

people to feel when they interact with you in any way. 

 

 

2. What are My Captivating Colours? Why are they important?  

 

Captivating Colours are the colours that represent your brand and make 

your company memorable. Your brand colours can instil trust, hope and 

familiarity. Colours can: 

• Be powerful 
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• Evoke emotions 

• Creates brand perception 

• Magnetize people 

• Create brand recognition  

 

 

3. What are My Echoing Emotions? 

 

These are the emotions you want your brand to express and 

communicate, hence leaving a lasting impression. Choose at least 5 

emotions that your brand expresses to your tribe. These emotions are 

then matched with the colours that best represent these emotions.  

 

For example, Red represents power, excitement, strength, and energy, 

whereas blue represents trust, loyalty, serenity, and security. 

 

Similarly, every colour represents one or more emotions. You just need 

to find your right match.  

 

 

4. How do fonts play a role in creating my brand’s look and identity? 

What are the 4 types of fonts in general? 

 

The fonts that you use communicate your Soul’s Brand Essence and 

Personality. Your fonts have the power to make your brand stand out 

and look different from the others. 

 

In general, there are four types of fonts: 

a. Serif: It has stylised parts at the ends of each letter. It 

communicates authority and maturity. For example, Times New 

Roman. 
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b. Sans Serif: In contrast, the ends of each letter are plain. For 

example, Ariel. 

c. Script: These are fonts that emulate human handwriting. For 

example, Apricot. Ensure that it’s easy to read and not too 

complex. 

d. Display: Bold, quirky and sometimes all capital, they look very 

strong. For example, Playfair Display. It’s used to highlight small 

bits of text. 

 

Fonts available anywhere are usually derived from one or more of these 

four. 

 

 

5. What are Hex Colours? Why should I use them? 

 
Hex colours are a way of representing colours from various colour 

models through hexadecimal values. A hexadecimal colour follows the 

format #RRGGBB, where RR is red, GG is green, and BB is blue. These 

hexadecimal integers can be in a range of 00 to FF to specify the 

intensity of the colour. 

 

A simple example of this is #FF0000. This colour is pure red because the 

red component is at its max value of FF and the green and blue 

components are at their lowest of 00. 

 

Using hex colour codes to represent different colours is an easy way to 

differentiate between colours. Once you understand how they work, you 

can easily change the red, blue, or green values to create different 

shades. This is particularly convenient given that you have such a range 

of colour options with hex colour codes, which guarantees colour 

accuracy. 
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To know more about hex colours, you can visit the links below:  

• https://htmlcolorcodes.com/  

• https://www.color-hex.com/  

 

 

6. What is a Mood Board? Why is it important to have one for your 

brand? 

 

A mood board is a type of visual presentation or collage consisting of 

images, text, and samples of objects in a composition that 

communicates concepts and visual ideas. It evokes the emotions of a 

brand and gives an indication of the colour palette, fonts, textures, and 

sensations that represent the brand.  

 

Many people think that mood boards are for interior designers, graphic 

artists, etc. but healers, therapists, and coaches can use them to create 

an identity for their brand as well.  

 

They also come in handy if you outsource your graphics, maybe in the 

‘growth to expansion’ phase. You can collaborate easily by sending your 

mood boards instead of sending multiple examples of graphics. They’ll 

help the other party get a clear picture of your colour palette and your 

brand’s style and identity. 

 

 

7. What are quotes? How are they important when creating a brand 

online? 

 

Quotes are passages or sentences from another person usually giving 

them due credit and acknowledgement. Make sure that you give them 

credit as it is illegal not to do so. A quote is usually a piece of text which 

inspires or motivates you. It can also teach a life lesson. 
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There are various reasons that quotes are considered an integral aspect 

while building your brand online: 

a. Adds space and breathing room in your feed amidst the other 

types of content. 

b. It gives visual clues about your brand. 

c. It makes your feed look professional. 

d. Adds another dimension or layer to your content strategy. 

e. Adds consistent design to any feed. 

f. Gives a way to connect with your tribe and share a message that 

they relate to. 

g. Creates an amazing opportunity for engagement. 

h. It can impact someone positively. 

i. If it’s your own quote, it shows your authority and experience. 

j.  Gives amazing value and helps build trust. 

k.  Attracts and magnetises potential leads and clients. 

 

 

8. Should there be a relatability of the colours and fonts with our 

appearance as well? Would it create a disconnect if I use bright ones 

but my personality is serious and I have an earthy complexion? Should 

I only use colours that go with my personality?  

 

It’s okay for your brand colours and fonts to be different from who you 

are as a person. Just ensure that your profile picture aligns a little with 

what your colours and font are portraying.  
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Remember that these people will get to see you live as well. So, they’ll 

see the real you and it’ll be taken care of. Just make sure your tribe is in 

tune with everything. 

 

 
9. What is “Emotion Mapping”? 

 
Emotion Mapping is where you connect an emotion to what it means to 

your Soul Tribe. You connect it with potential images that evoke that 

story, emotion, and the associated tone. 

 

It has 4 parts: 

a. Emotion: the primary emotion. 

b. Meaning: what it means to your tribe. 

c. Image: a potential image which best portrays that emotion. 

d. Tone: a musical tone that evokes the same emotion. 

 
 

10.  Do these teachings apply to Instagram? Or other social media?  

 
They can be used for any online platform like websites, booklets, or 
social media networks. 
 
 

11.  I intuitively chose black and white as my brand colours. I think they 

might not go well with my tribe. Will that be an issue? 

 
Black represents: 

• Sophistication. 

• Security. 

• Power. 
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• Authority. 

• Substance. 

 

Whereas white represents: 

• Cleanliness. 

• Clarity. 

• Purity. 

• Simplicity. 

• Freshness. 

 

Both are good colours to choose but I cannot give you a final yes or no 

before we see them being used in a graphic and the final result. The font 

you choose will also play a big role. 

 

Another thing you must note is that in some cultures, white and black 

are considered colours you wear at funerals. So, there might be negative 

emotions attached to them.  
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