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    SOUL TO SOUL WEEK 4 - Questions & Answers 

18th April 2022  

 

1. How does one define Facebook Groups? 

 

Facebook groups are small communities where like-minded people can 

interact with each other. Since 2019, Facebook has put extra effort into 

promoting groups. There are groups for every Sooper Dooper focus, topic, 

and interest imaginable and your tribe are hanging out in them every single 

day. 

 

 

2. What is the farmer vs nomad philosophy? 

 

According to the analogy, nomads are typically searching for the ‘quick win’ 

and will sacrifice long-term gain in exchange for immediate gratification. On 

the other hand, farmers are patient individuals that plant seeds now, 

knowing they will come to fruition in the future. 

 

If your goal is a consistent and robust source of new customers from social 

media, it’s time you started adopting the “farmer” philosophy. 

 

For that, you must: 

• Help people for free, asking nothing in return. 

• Respond in a manner that is supportive and makes a difference. 

• Keep interacting and providing value. 

• If what you provide is valuable, they will check your profile out, like 

your posts, and friend you. 
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• Not solicit or be a pushy marketer in groups. This really puts off 

potential clients. 

 

 

3. What are the five secrets to getting clients? 

 

The five secrets to getting clients are:  

a. Creating your own Soul’s Message.  

b. Understanding the prayers, pain, problems, and solutions of your 

tribe. 

c. Your Facebook and/or LinkedIn profile must have at least 3-5 

awesome posts aligned to your soul’s message with no solicitation 

involved. 

d. Soul power activities on Facebook groups and with LinkedIn 

connections to increase your tribe. 

e. Discovery calls and Consultation calls.  

 

 

4. What are the five points to note in “My Brand Marketing”? 

 

The five points of Brand Marketing are:  

a. Product/ Service – What is my offering? 

b. Positioning – What makes me unique? 

c. Price/ Package – What do I charge? 

d. Place – Where do I offer my service? 

e. Promotions – How do I get the word out so that more people know 

about me and feel my energy? 
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5. What do you mean by “My authentic promotions”? 

 

Authentic Promotions refer to authentic communications to engage your 

tribe to move from interest to awareness to purchasing the product and 

finally loyalty to your business. 

 

It has four parts: 

 

a. Proof – What evidence do I have that I am good at what I do? 

It is the evidence that supports the fact that you are good at what 

you do. It shows clients that you are reliable and can be trusted and 

that your business is a good investment of time and money. It can be 

clinical evidence, trust badges, testimonials, and educational content 

put out by you. 

 

b. Pitch – How do I share what I do in 30 seconds? 

An elevator pitch is a brief, persuasive speech that you use to spark 

interest in what you do and what makes you relatable. A good 

elevator pitch is short, no more than 20 to 30 seconds. The best 

elevator pitches are engaging, memorable, succinct, and 

communicate that you’re unique. 

 

c. Place (Social) – Which social media am I present on? 

This is the social media vehicle you choose to connect with your tribe. 

It can be Facebook, Instagram, LinkedIn, or YouTube depending on 

the type of tribe you’re catering to. 

 

d. Presentation – What is my offer from my tribes’ world? 

This is the offer you present to your tribe. It’s created after doing 

thorough market research and understanding the pain, prayers, 

problems, and solutions of your tribe. 
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6. In the context of building connections on Facebook, why is it important to 

connect with the admin in Facebook groups? 

 

It’s because the admin owns the group. When you make an effort to 

personally connect with them, it creates a good rapport and might help you 

in the future in the sense that they can give you an opportunity if both of 

you are experts in a similar field. It’s about standing out from the rest and 

getting noticed.  

 

You might also notice that in some groups, the admin is very silent and not 

very active. In such cases, influencers are the ones handling the group. 

Hence, you can make an effort to connect with them too. What also 

happens is that if an influencer or admin likes your post, it gives you 

credibility and reputation in the eyes of Facebook and other group 

members. Facebook might give you a badge for your increasing reputation 

in the group. 

 

 

7. Whenever I post anything, I get good engagement. But I’m a little hesitant 

to take the conversation to Facebook Messenger. What is the right point 

at which I can take a conversation to Messenger?  

 

It’s okay to just be of value and you don’t need to always take it to the next 

step. But whenever you do want to take it there, you can message them, 

 

“If you want to chat more, you can message me in private. I’m just sending 

you a friend request.” 

 

If they accept, DM them by saying, 

 

“Hi! Thanks for accepting my friend request. We’re connected on the (xxx) 

group.” 
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But what is more important is getting the five posts on your Facebook page 

because they need those six contact points to properly connect with you. 

 

 

8. I’ve noticed members of the group soliciting on my Facebook group. How 

do I deal with them? 

 

The first thing you need to do is go to your group settings and turn on the 

“Approve all member posts” option so that they’re only able to post after 

getting approval from you. Don’t let them post on their own. You must 

understand that your group members will not always remember your group 

rules as there are so many groups on Facebook. Hence, it is best to take 

matters into your own hands.  

 

If there is someone posting something of value and just mentioning 

themselves in the end, that’s okay. But, if someone is blatantly marketing 

and soliciting themselves, you must have a direct dialogue with them and 

make them understand the rules of the group.  

 

You can also have a day of the week when you put out a post that says the 

group members can promote themselves and their services. For example, a 

promotional Saturday post. 

 

 

9. I have joined a lot of trauma groups on Facebook but what I’ve realised is 

that almost all of them have barely any Indians in them. The problem is 

that I have always worked with Indians and the avatar I’d imagined for 

myself is also Indian. So, I’m a little confused about how to grow my 

clients? 

 

I think for you Instagram is better than Facebook or even LinkedIn. For 

Facebook, I’d suggest you start your own Facebook group and you can 
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funnel people from other groups into your groups. It’s okay not to join 

groups that don’t fit with your tribe.  

 

 

10.  I have two Facebook pages as part of my work: one old but with a lot of 

followers and one new which I’m still building. Should I merge them? I 

also have a personal page. Which page should I mainly post my content 

from? 

 

If both the pages belong to you and you’re the owner and have personally 

grown those pages to what they are now through your own marketing, you 

have the right to merge them. There’s nothing unethical or wrong with it 

but understand that these pages are only good from a branding perspective 

and won’t actually get you clients. For getting clients, you need to focus on 

your personal page and make it your topmost priority. Ensure that all your 

content gets posted on your personal page first and worry about posting 

anywhere else later. 

 

 

11.  Should I keep my profile locked? 

 

I wouldn’t recommend that. It is best to keep your profile open so that 

anyone can see and engage with your content and get to know you and 

what you offer. Because the more they get to know you the better. 

 

 

12.  What is the difference between a high-ticket client and a low-ticket 

client? 

 

The difference lies in the price that they can afford to pay or are willing to 

pay. A high-ticket client means anything thing upwards of INR 25,000 or 

USD 300 whereas a low-ticket client will pay for products or services priced 

around INR 500 to 1000 to 2000, which is around USD 10-50. 
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13.  Where can I use my EFT trust badges (post-certification) if I don’t have a 

website yet? 

 

You can put them in the “featured images” tab on your Facebook or 

LinkedIn profile. 
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