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Testimonial Quickie Set Up 
 
What Is It? 

 
A testimonial is when your client shares what you did, and how it helped them. 
How your coaching sessions, healing or training program helped them. It is 
known as social proof. Testimonials build trust and act as a third party 
endorsement. 

 
Ways You Can Get Testimonials 
 
Start with your super fans or “friendlies”. These are your happiest clients. 
 
They may have already offered to be a reference so they won’t mind the 
request. They might want to help you. So just be open to asking them. 
 
There are 2 different ways in which you can get testimonials, one is to ask for 
testimonials the second is to listen out for testimonials and ask for permission 
to use them. 

 
1. Asking For Testimonials 

 
Here is an example of how to ask for testimonials 

 
“Hi there Rita, 

 
How have you been? I am writing to ask you if you would be willing to write a 
short testimonial (you can also ask for a video testimonial) to inspire others of 
what is possible and for us to be able to post on our website and share with 
those who are wanting to make a similar transformation.  

 
Would this be okay with you? If this makes you even a little bit uncomfortable, 
it’s completely okay and feel free to say no. I welcome both options, you can 
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either say yes or you can say no. But if you are okay with it, you can either send 
me a quick message back or I can provide you with a format or write something 
and you can edit it. Whatever is easy for you. 

 
Love Rangana” 

 
Important Note- You must always take permission to use testimonials. If you 
can write a draft and make sure your client approves it. Posting testimonials 
without prior agreement is not legal.  

 
With Seminars and Training Programs, you can ask for permission in feedback 

forms where you ask for a testimonial, get a name, a profession they want to 

use and get permission to add a testimonial with their name, picture and the 

date. This makes the process easy. In addition for our Seminars and Trainings, 

we take prior permission using information for marketing and promotion in 

the format below: 

 
Data Protection: Personal information, which you supply to us, may be used in 

a number of ways, for example: 

 

• For marketing purposes 

• By the local Ambassadors who host local swap meets 

• For statistical analysis 

 

We will not disclose any information that we hold about you to any company 

outside Vitality Living & Vitality Living College. 

 

Photography, Audio & Video: We may take photographs, video or audio on 

the day to share with others about what the course, seminar or retreats are 

about and how it works. The material may be used on the website, in 

marketing materials and promotional literature. If you wish to be excluded 

please inform a member of the Assist team on the day of training. 
 
Even though we have the permission we may, double check especially if the 
testimonial is of a private nature.  
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2. Listening For Testimonials 

 
Testimonials happen every day or at least, the seeds of them do. Here’s what 
they look like: 

 

• Grateful Whatsapp messages 

• Social Media Like 

• Happy handwritten thank you 

• Gushing in person gratitude 

• Formal kind emails 
 

When you spot these, save them in a happy file.  
 
Reach out and reply immediately, thanking the person for taking the time. 
Never to ignore these messages.  
 
If appropriate ask the person for permission to use the words. 

 
  

 
 

about:blank
about:blank


soul to soul 
business & marketing 
for therapists, coaches & healers  

 

 
Vitality Living College™ - Empowering Transformation. 
©2020 Rangana Rupavi Choudhuri, www.vitalitylivingcollege.info. All Rights Reserved. Do not share, copy, reproduce or sell any part 
of this document, it is known as theft, unless you have written permission from www.vitalitylivingcollege.info. All infringements will 
be prosecuted. 

 

“This is really super and great news. Wow. Would you be okay me using the 
above words as a testimonial? It will inspire other people and let them know 
you are a coach.” 

 

 
 
You can also ask someone to write a recommendation on LinkedIn or a review 
on Facebook.  

 
What Are The Best Practices For A Testimonial? 
 

• Real stories of a client’s success that addresses the problem, pain and 
prayer of what you are offering 

• Avoid using buzzwords and tech talk when you tell your story 

• Use real names and real customer challenges 

• Keep it simple and realistic 

• What people will remember after they walk away from you are the 
stories you tell, so it’s important to have a few compelling client stories 
ready to share 

 

Do’s Dont’s  
Have a good picture with lighting. No picture 
Headline  No headline 

Quote corresponds to the post, 
website page or presentation. 

Quote is about something else and 
page, post and presentation is about 
something else. 

Have their full name and profession 
and city and country if appropriate 

Have it anonymous. It appears not 
genuine and something better not to 
have. 
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So What Are The Formats Of A Great Testimonial? 
 

1. Quote Format 
 
A headline that summarizes the result going from old situation to outcome or 
the benefit the person got 

  

about:blank
about:blank


soul to soul 
business & marketing 
for therapists, coaches & healers  

 

 
Vitality Living College™ - Empowering Transformation. 
©2020 Rangana Rupavi Choudhuri, www.vitalitylivingcollege.info. All Rights Reserved. Do not share, copy, reproduce or sell any part 
of this document, it is known as theft, unless you have written permission from www.vitalitylivingcollege.info. All infringements will 
be prosecuted. 

 

2. A Short Quote Is Focused On The Headline  

 
  
 
 
 
 
 
 
 
 

 

 
 
 
End with Name, Profession and City with Country if you have it. 
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3. Case Study Format 
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Process Workflow 
 

1. Ask for testimonial and get permission. 
2. Listen out for feedback that can become testimonials and get 

permission. 
3. Match relevant testimonials to a post, presentation or a website page. 
4. Have a process to get new testimonials 
5. Screen shot of Whatsapp messages, Facebook posts and email also 

works well. 
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